SHAUN JAY BIO

He’s been seen on FOX, ABC, NBC, Masters of Illusion on the CW Network and also a 2 time TEDx
Speaker. Magician Shaun Jay started his career at the early age of 12 and has studied under some of
the biggest names in magic over the past 17 years along with Jeff McBride at the Magic and Mystery
School. He is also the recipient of 1st Place in the adult Stage Magic category at the Daytona Festival Of
Magic. When not performing or speaking at events, Magician Shaun Jay is also trusted creative
consultant for one of the world’s premiere and most respected magic brands, Paul Harris Presents.
Magician Shaun Jay is part of an exclusive team that helps invent some of the most cutting edge
illusions that are then sold to other magicians across the globe.
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Thanks for downloading this handy PDF guide! It is my hope
that after reading and understanding these tips, you can feel a bit
more educated and empowered to produce a successful virtual
event.
As virtual events become more and more prevalent these days,
we are starting to realize the pros and cons. Some of them may
seem insignificant at first, but their effects can compound over
time. Everything has an upside and a downside… Literally
anything you can think of, whether it be a product, service, or
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idea. It's all a matter of how it's used. One major upside to
virtual events is that they save a tremendous amount of money.
Hotel, travel, and meal costs are non-existent. It doesn’t matter
anymore if the event hall is available or not! They are also
incredibly convenient from the standpoint that you don’t have to
leave your home. Less miles on the car and it saves a
tremendous amount of time. Time is money!
The downsides are what I hope to address here in this guide. Not
only will I identify the top three downsides, I will provide some
solutions and food for thought to consider on how to solve these
problems easily.
Now, to the topic at hand: virtual events!
After being hired for many of these virtual events following the
pandemic, I've come to realize there are a few "issues" with
these types of events that still happen to this day.

The following below are what I consider to be the top three:
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_______________________________________________
1. Interaction: How do I create an interactive virtual event?
2. Retention: How to prevent your audience from clicking
away due to “zoom fatigue”?
3. Action: How can I encourage my audience to take action
after the conference?
_______________________________________________
Let’s start with…
1. INTERACTION:
Without proper and frequent interaction, there would be no
difference between your virtual event and watching a movie on
Netflix! Anyone can push a button and let a pre-recorded video
run from beginning to end. This is precisely what we want to
AVOID at all costs. I do understand that at times, there are
benefits of pre-recorded content. The idea though, is to keep it to
a minimum or, at the very least, have a healthy balance of both.
Keep it live, keep it conversational, keep people on their toes so
they purposely have to pay attention so they don't miss anything
important!
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One of the ways I increase interaction is by involving my entire
audience with a piece of magic that they can participate in from
home. This encourages them to listen to my instructions, pay
attention, and follow directions. This sets the stage for a good
rapport with my audience and certainly increases interaction.

2. RETENTION:
So you have an audience, you have great content, and you have
a great message, now what?
How do you prevent audience members from clicking away,
checking their Facebook status, or even finishing their shopping
on Amazon! In this case, I would suggest that your content is
unique and interesting enough. Your content has to be exciting
enough for them to care enough about it. Think carefully about
the content you're putting out to the public. The more that you
can cater to your audience's interests and needs, the greater the
chances of them staying put and lasting for the duration of your
virtual event.

People are attending from home and it is easy to get distracted.
Remember the little girl that carelessly marched into daddy's
office while he was on a live BBC broadcast?
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DON’T LET THIS HAPPEN TO YOU!
Distractions easily can take your attendee’s minds off of your
goal and purpose of your event.
Hint, one of your audience's needs right now is desperately to
break away from the common format of virtual events.

*How about including a pattern interrupt? Get the audience out
of their seats, stand up, touch the sky, do ten jumping jacks,
etc….We sit enough as it is...break it up a little bit.
*How about mailing them all something that they can open up
during the call and follow along with the instructor live in real
time?
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*How about a Q&A lightning round?
Remember, anytime your audience feels like they are passively
watching pre-recorded video, the chances of “click through” or
“click away” rates will skyrocket.
Magic is perhaps the best of both worlds in this sense. It is a
natural interactive pattern interrupt! It shakes people into a state
of awareness and gets them engaged more than anything else
because the human brain is wired to solve problems. Everyone
immediately will be drawn in and retention no longer becomes
an issue.
3. ACTION: Usually, at the end of every speaker's presentation,
there's a call to action. Perhaps you want to encourage everyone
to come back to your event next year or three months (whenever
the next event is). Maybe, you are trying to sell more products or
increase follow-ups. The key here is to generate interest early
BEFORE the event ends… Building it into the event while it's
happening. Purposely plan out certain segments during the event
where the audience will be educated on ways that they can take
action. A great strategy is to possibly reward the attendees that
stay for the entire event a small discount on their next event’s
ticket purchase. This is just the tip of the iceberg and will
hopefully get the gears turning.
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I have worked closely with virtual event planners in order to
customize his presentation to include messages and reminders to
"sign up now for next year's conference” or to educate attendees
and pique their interest about upcoming events in the future.
Many times, sign-ups aren't as high as you'd like them to be
because your audience simply wasn't educated enough in the
right way! Help the "medicine "go down a little easier by mixing
it with an entertaining presentation!
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FOR MORE INFO ON BOOKING SHAUN JAY FOR YOUR
NEXT VIRTUAL EVENT

CONTACT SHAUN’S BOOKING MANAGER LARA:
info@shaunjaymagic.com
CONTACT SHAUN JAY DIRECT FOR CUSTOM
PRESENTATION QUESTIONS:
shaunjayoffice@gmail.com
WEBSITE: www.shaunjaymagic.com

CLICK HERE TO BE DIRECTED
TO SHAUN’S BOOKING FORM

_______________________________________________
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